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Useful Links

DEPARTMENT OF ART & ART HISTORY

UNIVERSITY OF MISSOURI - 5T. LOUIS

Home Art History Studio Art Art Education Faculty Facilities Contact CoFAC

iy

And Events

Mission Statement

The Department of Art and Art History at the University of Missouri-St. Louis is
dedicated to building and sustaining distinctive programs in Art History and Studio
Art that are innovative, rigorous, synergistic, and significant to the University’s
mission as a Missouri metropolitan public research university. The Department

Gallery Visio, August 18 - September 25
Back to School UMSL Alumni Exhibition
For more information click here...
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strives to develop analytical abilities and a critical consciousness in the visual arts Gallery Visio, August 28 - September 19
) P ’ ) - o - @- RAW: by UMSL graduate, Kevin McKoy
among its students. It is dedicated to recruiting, retaining, and supporting a H For more information click here...
faculty engaged in research and creative activity, while encouraging partnerships
and collaborative ventures with area arts institutions.
ﬁ;: Gallery Visio, September 25- October 16
@/ Peru 2008 in St. Louis
Department Overview ==—2% For more information click here...
The Department offers a Bachelor of Arts in Art History and a Bachelor of Fine
Ar§ |.n one of several Con(.:entratfons: Art Educatlon_, Drawing, Graphic De5|gn, =S Gallery Visio, October 30 - December 18
Painting, Photography, Printmaking, and General Fine Arts. We also offer minors @ Art for AIDS: Exhibition and Fundraiser
in Art History and Studio Art, and a certificate in Photographic Studies. For more information click here...

Gallery 210, August 28 - October 11
Biennial: The UMSL Fine Art Faculty
For more information click here...
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Gallery 210,0ctober 2-December 6
Jennifer Dorsey: Consumption
For more information click here...

Three-Year Academic Plan
Click here for html version
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University of Missouri-St. Louis
College of Fine Arts and Communication
Strategic Plan
2003-2008

September, 2003

Introduction

The College of Fine Arts and Communication of the University of Missouri-St. Louis,
was created in the Fall of 2001 by Chancellor Blanche M. Touhill. In her “State of the
University” address, on September 19, 2001, she announced that the then existing
departments of Art and Art History, Communication, and Music, along with a newly-
reactivated program in Theatre and Dance, would comprise the new academic unit.

Beginning in the spring of 2002 and continuing through the 2002-2003 academic year,
the faculty has engaged in a strategic planning process to provide direction for the next
five years in the development of the College. In Spring, 2002, mission and vision
statements, core values, and strategic goals were developed by a faculty committee,
which included representatives from each department in the college. The College
Faculty approved these items in April, 2002.

Faculty Working Groups were created in the Fall of 2002, involving virtually all of the
full-time faculty in the College. In the spring of 2003, the working groups developed
the objectives and action steps associated with each of the strategic goals. A complete
draft of the Strategic Plan was distributed to the faculty and staff, and the community
board, of the College of Fine Arts and Communication in June, 2003, for action early in
the 2003-2004 academic year.

Current Planning Environment

The decade of the 1990’s was a period of growth and development in the arts and
communication for the University of Missouri-St. Louis. During this period, the
campus developed a B.F.A. degree program in Studio Art, an M.M.E. program in music
education, an M.A. program in communication, and musical theatre productions were
presented under the auspices of the Department of Music. The construction of a
performing arts center, a part of the campus’s master plan since 1979, was authorized
and begun, and recently completed.





The St. Louis region is rich in cultural and artistic resources. Such institutions as the
Saint Louis Symphony Orchestra, Opera Theatre of Saint Louis, the Saint Louis Art
Museum, the Contemporary Art Museum Saint Louis, Jazz at the Bistro, the Municipal
Opera, and an extensive array of mid-size and smaller organizations, provide varied
opportunities for mutually beneficial, synergistic, collaborative activity. Five endowed
professorships within the College, along with a variety of other initiatives, are designed
to develop our partnerships with the community.

With the beginning of the new century and new millennium, the U.S. economy has
experienced a dramatic decline. The fiscal climate in Missouri, and in most other states,
particularly during the last three fiscal years, has been extremely challenging.
Decreasing tax revenues, reluctance to impose new taxes on Missourians, and structural
characteristics of the state’s budget, have resulted in severe, repeated cuts in state
appropriations to the University of Missouri, and to the St. Louis campus. In addition,
steep increases in student fees have resulted from the Missouri fiscal crisis. Although
tax revenues to the state of Missouri will undoubtedly increase as the economy begins
to rebound, it is difficult to predict when and to what degree the recovery will occur.
Some, though by no means all, of the goals and objectives of the strategic plan will
require some investment of resources, and until the fiscal situation for the campus
improves (or alternative sources of funding identified), it will necessarily limit our
ability to pursue certain initiatives.

With the recent decline in state support for higher education, the University of
Missouri-St. Louis generally, and the College of Fine Arts and Communication in
particular, must investigate other ways to find financial support for its mission. One of
the first positions filled in the dean’s office was that of Development Officer, reflecting
the need to develop financial support for the College through philanthropy, grants, and
contracts. In addition, the College has submitted a list of funding priorities for
inclusion in a major gifts campaign currently being planned by the campus. Lastly, the
dean and the development officer have focused on the creation and development of a
Community Board, whose primary function will be to assist the college’s development,
and an Alumni Board designed to energize and activate the large alumni base in the
College’s three pre-existing departments.

Mission Statement
The mission of the College of Fine Arts and Communication is to:
Build and sustain distinctive programs of study, in selected fields of the arts and

communication, that are innovative, rigorous, synergistic, and significant to the
University’s mission as Missouri’s metropolitan public research university.





Build a fine arts and communication curriculum, emphasizing research and creative
activity, professionalism, and cultivation of knowledge.

Develop analytical abilities and critical consciousness in arts and communication students.
Encourage opportunities for interdisciplinary and collaborative research and performance.

Recruit, retain, and support a faculty engaged in research and creative activity. The diverse
backgrounds and interests of members of the faculty support both theoretical and practical
elements of the arts and communication.

Recruit and retain intellectually curious students and produce graduates who are leaders in
the arts and communication.

Encourage partnerships and collaborative ventures with academic and professional
organizations.

Vision Statement

The College of Fine Arts and Communication aspires to excellence in teaching, research,
creative activity, service, and outreach. It nurtures students” intellectual and artistic
abilities and it is connected to the campus and the community through a variety of
synergistic relationships. It exemplifies excellence in the fine and performing arts, and in
the art and science of communication. The Performing Arts Center will provide a state-
of-the-art venue for performances by faculty, students, and visiting artists. Within the
next five-seven years, the College of Fine Arts and Communication will be housed in a
complementary facility or facilities that will encourage interaction among the disciplines
of the College, and meet the needs of faculty, staff, students, and community
stakeholders.

Core Values
The College is dedicated to the highest academic and artistic standards.
The College provides a learning-centered environment.

The College values diversity in all its forms.
Creative activity and research are key elements that distinguish the College.
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Useful Links

DEPARTMENT OF COMMUNICATION
UNIVERSITY OF MISSOURI - ST. LOUIS

Home

General Information
Department Newsletter
Supplemental Resources

Web Instruction

Mission Statement

Research & Publications To contribute significantly to the discipline’s knowledge base through scholarly research, to
deliver first-class undergraduate and graduate programs, and to advance the missions of the
Facutly and Staff department, college, and university through service.

B.A. in Communication .
Department Overview

M.A. in Communication Welcome to the Department of Communication at the University of Missouri - St. Louis. This
) . website includes a selection of information and resources that we hope you will find useful.
Financial Support Prospective students can learn more about our faculty, research, and degree programs, as
Contact well as gather .information .about sgholarships and our online educatiqn initiatives. Current
students can find contact information for faculty members, keep up with the most recent
CoFAC developments in the department, and review documents and other resources. Alumni will be
able to develop and maintain contact with the Department of Communication at UM-St. Louis
while creating networking opportunities with graduates of our program through the

departmental newsletter.

Three-Year Academic Plan
Click here for html version

Communication

[ 590 Lucas Hall
.olh'%ch ES “d One University Boulevard
r St. Louis, MO 63121
llIllCﬂtlUﬂ Voice: 314.516.5486

Fax: 314.516.5816
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. —_— e i Useful Links
DEPARTMENT OF MUSIC 4
LNIVERSITY OF MISSOURI - 5T. LOUIS

Home
Admissions & Auditions
Degree Programs
Faculty

Facilities

Concert Calendar
Performance Groups

, Contact

CoFAC

News And Events

Mission Statement
The Department of Music at the University of Missouri-St. Louis is committed to teaching, Arianna String Quartet
research/creativity, and public service. In addition to its role of advancing knowledge as part of a Folk Infusion
comprehensive research university, the Department of Music advances the University’s land grant Egga;}/ﬁ;?g:ember 12, 8:00 pm
tradition by enhancing the cultural life of the St. Louis metropolitan area, providing high quality Click here for more information...
and accessible educational experiences in music.

John Holt in Concert

Friday, September 26, 7:30 pm
Department Overview Lee Theater
Thanks for logging onto the home page of the Department of Music at the University of Missouri - Click here for more information...

St. Louis; you've come to the right place! You've come to the right place for a variety of reasons.
The courses of study and performance opportunities offered by the Department of Music are
augmented by a core of talented and friendly students, a distinguished faculty, and

Quick Links

* Three-Year Academic Plan

administration, and the outstanding facilities of the Blanche M. Touhill Performing Arts Center. All « Des Lee Fine Arts Education Coll.
of this and more are enhanced by the countless opportunities offered by the great city of St. * Touhill Performing Arts Center
Louis. « Arianna String Quartet

« Int'l Performing Arts Series

We are a department that strives to create a nurturing learning environment, while constantly
assessing the needs of its students, the community, and the music profession. This web site is
designed to highlight those needs and to provide an insight into the opportunities that a major
university, located in a metropolitan area, affords its students and community.

UM - St. Louis Music Department

College of ne University Boulevar
B AS o St Love MO att
mmunication 314.516.5980

music@umsl.edu
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http://www.umsl.edu/~theater/

DEPARTMENT OF THEATRE, DANCE, AND MEDIA STUDIES

Useful Links
UNIVERSITY OF MISSOURI - 5T. LOLIS
Home

Faculty AUDIT ONS
FOR URINETOWN: THE MUSICAL
Events Calendar September 9: 3-6 pm  September 10: 3-6 pm

Performance Archive (MOVEMENT AUDITION)

Contact

CoFac CLICK HERE FOR MORE INFORMATION '

News and Events

Fall Dance Concert Mission Statement
E:;?ﬁéﬁgr& 25, 8:00 pm The Department of Theatre, Dance and Media Studies strives to produce creative, culturally

aware, and highly effective mass media professionals and performing artists within the
context of our state’s key urban artistic and mass media center. Our program is student-
focused — and takes both theoretical and applied approaches to the discipline. We are

For More Info Click here...

Urinetown: The Musical well-known for having an international perspective and strive to provide a conceptual
November 6 - 8/12 - 15 grounding for career flexibility and lifelong learning, as well as opportunities for participation
AB Performance Hall in professional partnerships and community internships.

For More Info Click here...

The wide-ranging creative and research interests of our faculty and students are reflected by
Three-Year Academic Plan our many related extracurricular activities. We host external performance artists and groups
. Click here for html version and internally produce a wide array of plays, dance concerts, films, multimedia productions,
advertising campaigns and video festivals.

Department Overview

The Department of Theatre, Dance and Media Studies encourages both traditional and
non-traditional students to expand their creative capabilities through applied experiences and
theoretical criticism in the areas of theatre performance, technical theatre, dance, film,
television production, film studies, journalism and advertising, as well as history, theory and
policy. Active community participation in both production and interaction enriches and
enhances our programs — as they educate our students and improve the cultural climate of
the largest metropolitan area in the state.

Advising Theatre, Dance, and Media Studies
College of, '\ Dr. Kristy Tucciarone, Adv. Coordinator University of Missouri - St. Louis
1 ﬁ% Arts and, ™ 314.516.4853 | tucciaronek@umsl.edu One University Boulevard | 243 GSB
mmllﬂlcatl{)n St. Louis, Missouri 63121

314.516.4572 | gerreins@umsl.edu
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